Messaging Good Attendance All Year Long:
Webinar Discussion Guide

Below are a suggested set of key questions to prompt discussion about what communities
might do given insights shared during the Messaging Good Attendance All Year Long
webinar. Feel free to use some or all to prompt a rich conversation about how to take
action.

1. Messaging Attendance - What Works and What Doesn’t: Based on their
experience in working with parents and from research, the speakers highlighted
messages that were effective and ineffective in motivating better school attendance.

a. What are the common myths or misunderstandings about the impact of
absences you need to address in your community?

b. What is one clear message you want to convey about absences during
Attendance Awareness Month 2016 and throughout the school year?

2. Leveraging Free Resources: Several of the speakers shared resources that are
available free of charge. How can your community tap into those resources? (e.g.
Count Us In! toolkit, the California Attorney General’s Positive Parent Messaging
toolkit, the USDOE’s Absences Add Up ad campaign)

3. Beyond Messaging: While positive messaging is an important strategy in reducing
chronic absence, it is not sufficient since many of the factors that cause students to
miss school are not about misunderstandings. Which of these factors might be driving
absences in your school or community? What (or who) can help address them?
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